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Thanh phé H6 Chi Minh, Ngay 3 thang 2 ndm 2017 — Masan Consumer Corporation (HNX-UPCoM:
MCH, “Masan Consumer” hodc “cong ty”) cong bd két qua kinh doanh chua kiém toan cla Cong ty
cho ndam 2016.

Cdc cot mdc chién lwoc trong nam 2016

= Kha ning tao ra dong tién cao: Trong ba nam vira qua, Masan Consumer d3 chi tra 11.791 ty
ddng téng cb tirc bang tién mit. Kha ning tao ra dong tién cao 13 nh& vao thanh qua cia
nhirng cot mdc chién lugc quan trong dat duoc trong nam 2016 vira qua:

% M@ rong phung sw 90 triéu ngudi tiéu dung Viét Nam lén thanh 250 triéu nguwoi tiéu
dung Inland ASEAN: Khoan d&u tu chién lwgc clia Singha dd ddy nhanh tién d6 clia Cong
ty trong viéc thdm nhép nhitng thi trudng trong khu vuc (céc thi truwdng Thai Lan,
Myanmar, Campuchia va Lio, ciing v&i Viét Nam da tao nén thi trudong chung “Inland
ASEAN”), day la thi treong van c6 khiu vi va thi hiéu twong dong. Vao thang 9 nam 2016,
Masan Consumer d3 tung ra san phdm nwéc mam Chin-su Yod Thong & Thai Lan nham dat
dat buwde chan nhé dau tién vao thj truong Inland ASEAN.

Tang trurdng doanh thu tir d6 udng déng chai dat 69%: Ngoai viéc md& rong ra thi truong
khu virc, Masan d3 d3u tu sdu vao nganh hang d6 udng (bao gom bot ngii cbc), dat tang
trwdng khoang 27%. Thi treong nuéc udng khdng con tai Viét Nam cé gia tri khoang 3,5
ty dé la My, v&i danh muc san pham da dang héa, kha néng m& rong hé thong phan phéi
va ap dung cac sang kién nham cai tién san pham 1an kha nang sinh 10i c6 thé gilp Masan

nhiéu tiém ndng tang trudng.

® Cong ty thuc pham va d6 udng I&n nhat trén san UpCoM: Ngay 5 thang 1 nam 2017, Masan
Consumer chinh thitc giao dich trén san UpCoM clia S& Giao dich Chirng khoan Ha Néi. Viéc dang
ky giao dich ctia Masan Consumer d3 gitip tdng kha ndng thanh khoan clia Cong ty, va trg thanh
mét trong nhirng cdng ty Viét Nam chi tra ¢ tirc cao nhat. Viéc ddng ky giao dich cling giup Masan
Consumer thu hit dwoc thém mét lwong 16n cdc nha dau tu, tir d6 duy tri kha ndng tao ra dong
tién 6n dinh va thic day tang trudng cla Cong ty.




K&t qua tai chinh hop nhit cia Masan Consumer trong nim 2016 W

Ty dong FY2016 FY2015 Tang trwéng
Doanh thu thudn 13.790 13.212 4,4%
Gia vi 5.788 5.646 2,5%
Thuc phdm tién lgi 3.657 4.142 (11,7)%
D6 udng va khac? 4.343 3.423 26,9%
EBITDA® 3.522 3.362 4,8%
Loi nhudn thun 2.791 2.901 (3,8)%
Loi nhuan thuén sau lgi ich cd dong thiéu s 2.679 2.822 (5,1)%
Loi nhuan thudn quy ra tién mit sau lgi ich ¢6
dong thiéu sg¥ 2.846 2.964 (4,0)%
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S liéu tai chinh dua trén s6 sdch quan Iy cda Céng ty, tudn thi cdc Tiéu chuén k€ todn Viét Nam

Bao gom do udng khong con, ca phé, ngil cbc va xudit khdu

EBITDA & loi nhuén thu@in hop nhét cdng lai chi phi tai chinh thudn, thué'va khdu hao

Loi nhu@n thudn quy ra tién mat (hay Loi nhuén thuén pro forma), véi mdi giai doan bdo cdo va giai doan so
sdnh twong tirng, s€ dugc tinh béng viéc cong lai énh hudng cia phén bé loi thé thuong mai, tai sén ¢6 dinh
v tai sén vé hinh do viéc thure hién cdc giao dich M&A trude ddy. Trong ndm 2016, chi phi phdn bé trudec loi
ich c6 déng thiéu s& 1én dén 215 ty dbng. Ban Gidm déc tin réng s6 liéu ndy phdn dnh loi nhuén va khé néng
sinh l&i béng tién thét s cia Cong ty.




Phan tich tinh hinh kinh doanh

®  Phan tich Doanh thu: Trong ndm 2016, doanh thu ciia Masan Consumer dat 13.790 ty dong, tang
4,4% so véi cung ky 2015. Do udng dat két qua tang trudng vurot tréi 27% la nhd cac san pham
thanh céng nhu Wake-Up 247, Vinh Hao va Quang Hanh dat tang trwdng 69%. Tang tredng nay
bl vao doanh thu giam trong nganh hang mi dn lién.

Nganh hang gia vi dat tang trwdng doanh thu 2,5% trong ndm 2016, déng gop 39% vao
téng doanh thu finh vure thue pham va d6 udng. Nwéc mam - san phdm mang lai doanh
thu I&n nhat ctia nganh hang gia vi chiém 66% thi phan (theo cao cao clia Nielsen), nha
vao tang truang thi phan san lugng 1,4% trong quy 4/2016 vdi cac nhan hiéu Nam Ngu
va Chin-su. Danh muc cdc nhan hang gia vi cia Masan Consumer tiép tuc phat trién cung
véi viéc gidi thiéu thém cac dong san phdm méi va gidi thiéu cac san pham cao cap hon.
Vao thang 9, Cong ty da tung ra san pham nuéc mam Chin-su Yod Thong & Thai Lan
nh3m d&t budc chan nhé dau tién vao thj trudng Inland ASEAN.

Nganh hang thue pham tién loi c6 doanh thu gidm 11,7% trong ndm 2016, do viéc giam
quy md thi trwémg, béi canh canh tranh khdc liét vé gid. M3c du vay, thi phan van on
dinh trong mirc 25%. Masan Consumer dang tdp trung vao phan khuc cao cap va phd
théng véi bién loi nhuan gdp cao hon sé gilp thuc déy cai tién san pham 1an tang kha
nang sinh 1&i. Masan Consumer ciing dang dong thoi tap trung vao cac sang kién cong
nghé nham mang lai cho ngudi tiéu dung cic sdn pham vdi gia tri gia tdng cao hon voi
gia ca hop ly. Cong ty mong mudn mang dén cho ngudi tiéu dung mot bira dn tron ven,
day da dinh dudng va gia ca hop ly thay cho cac san pham mi dn lign co ban dé tao ra
gia tri [on hon cho toan bd danh muc sédn pham hién cé.

Nganh hang d6 udng va nganh khdéc ting trdng 26,9% trong nam 2016 nhor san pham
d6 udng dong chai ting trwéng 69%. Ngii coc dinh dudng dat két qua vurot troi trong
nam 2016 vdi doanh thu ting trudng 43,9% so vdi cung ky ndm 2015. Nho viéc tung ra
thanh cong cac san pham ca phé va ting truéng manh cta ngii coc dinh dudng, doanh
thu clia Vinacafe ting 10,3% trong nam 2016 so v@&i cung ky nam 2015.

® Phan tich loi nhudn: Masan Consumer dat bién lgi nhuan gép & mic 45,3% (tdng 30 diém co
ban so v&i ndm 2015) va lgi nhuan gop dat 6.250 ty d6ng nh& vao viéc ki€ém sodt gia nguyén liéu

dau vao chat ché.

Loi nhuan gop: Loi nhuan gop trong nam 2016 tang 5,1%, vai bién loi nhudn dat 45,3%,
ting 30 diém co ban so v&i ciing ky ndm ngodi mac du dat t6c do tang trwéng cao hon
trong cac nganh hang cé bién Igi nhuan thap hon nhw d6 udng.

Bién loi nhuan EBITDA dat 25,5% trong ndm 2016, gin nhu khéng thay d6i so véi cung ky
ndm 2015. Loi nhuan gdp cao hon bl vao chi phi quan ly va ban hang ciing tang khi Masan
Consumer thurc hién dau tw xay dung throng hiéu trong cac nganh hang gia vi, thuc phiam
tién loi va d6 udng.

Loi nhuan thuin bao cdo clia Masan Consumer dat 2.791 ty déng trong ndm 2016, giam
3,8% so véi 2015, do thu nhép tai chinh thuan thap hon vi Céng ty thuc hién chia co tirc
bing tign 1&n trong hai ndm vira qua, mic dii lgi nhuan tir hoat déng kinh doanh van tiép
tuc tang.

Kha nang tao ra dong tién Ié'n: Trong ba ndm vira qua, Masan Consumer dd tao ra dong
tien Ién va én dinh, thé hién qua viéc chi tra 11.791 ty déng cb tirc bing tién mat. Dong
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tién nay sé& tiép tuc ciing cd khi Céng ty phat trién sau hon tai thi trvdong noi dia va rong
hon tai thi treang khu vye.

Tam nhin 2017

Pa ting trudng kinh doanh trong ndm 2017: Masan Consumer du bdo s& tiép tuc tang trudng
trong tit ca nhitng nganh tru c6t vao ndm 2017. Véi ky vong than trong, Cong ty du kién mirc tang
trudng doanh thu va lgi nhudn thudn trong khoang 10% dén 15% trong ndm 2017 so vai clng ky
ndm 2016. Thong tin chi tiét s& dugc cong bo trrde thém Dai hdi ddng C6 ddong Thurdng nién trong
thang Tuw.

Téc do ting trurdng ndm 2017 con nhiéu thach thire: Do moi trurdng gid ca hang héa cao hon sé
lam ting chi phi nguyén vét liéu d4u vao, va ting trudng trong nira dau clia nam 2017 ciing s& bi
anh huéng bdi nhitng nd luc clia Masan Consumer nham thuc hién giam tén kho tai cac nha phan
ph&i cia minh d6i v&i nganh hang thy'c phdm va d6 udng dé on dinh cung cdu thi truedng, ddc biét
I3 trong nganh hang thuc phdm. Didu ndy s& gidp két qua kinh doanh nira ndm sau ctia Masan
Consumer tang trudng manh mé hon; tdi wu hda viéc quan ly chi phiva sé gidp téng kha nang sinh
Itvi clia COng ty.




GIO THIEU CONG TY €O PHAN HANG TIEU DUNG MASAN

Cong ty C6 phan Hang tiéu dung Masan, (HNX-UPCoM: MCH), céng ty con caa Cong ty Co phan Tap
doan Masan, 1a cong ty thuc pham va do udng lén nhat Viét Nam, dan dau trong cac nganh hang gia
vi, thu'c phdm tién Igi va do uéng. Danh muc san pham clia Masan Consumer bao gom nhitng thuong
hiéu duoc ngudi tidu dung Viét Nam tin yéu nhu Chin-su, Nam Nguw, Tam Thdi T, Kokomi, Vinacafe,
Wake-up, Vinh Hao va Quang Hanh.

LIEN HE:

(Danh cho Nha dau tu/ Chuyén vién phan tich)
Tanveer Gill

T: +848 6256 3862

E: tanveer@msn.masangroup.com

(Danh cho truyén thong)

Van Nguyen

T: +848 6256 3862

E: van.nguyen@msn.masangroup.com

Théng cdo bdo chi nay cé nhitng nhén dinh vé tuong lai trong cdc ky vong, du dinh hodc chién lugc
ctia Masan Consumer cd thé lién quan dén nhitng rdi ro va su khdng chdc chdn, Nhitng nhén dinh
twrong lai nay, bao gém cd nhitng ky vong cida Céng ty, cé chita dung nhiing rdi ro, sw khéng chéc chéc
va nhitng yéu té minh dinh hodc tiém Gn, ndm ngoai tém kiém sodt ciia Masan Consumer, ¢6 thé khién
cho két qué thuc té trong hoat déng kinh doanh, hoat déng tai chinh, hodc thanh tich cia Masan
Consumer khdc biét rét Ién so vdi nhitng néi dung duwoc trinh bay hodc ngdm dinh trong cdc nhdn dinh
twong lai, Ngudi doc khéng nén xem nhitng nhan dinh tuong lai nay la dw dodn, su kién sé xay ra hodc
1o hira vé hiéu qua trong tuong lai.
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Masan\( 1} éi”é‘h’ atAs VND3,522 Billion in EBITDA in 2016 and Strengthens Two
\
-\ \or Growth: Beverages and Inland ASEAN

Ho Chi Minh City, 3 February 2017 — Masan Consumer Corporation (HNX-UPCoM: MCH, “Masan
Consumer”, and the “Company”), reported its management accounts for the financial year 2016
today.

2016 Key Strategic Summary

m Strong cash generation to continue dividend track record: Over the past 3 years, Masan
Consumer has paid a total of VND11,791 billion in cash dividends. Such cash generation is
expected to grow as a result of key strategic milestones in 2016:

% From 90 million of Vietnam to 250 million consumers of Inland ASEAN: strategic
partnership with Singha accelerates the Company’s objective to enter neighboring
countries (Thailand, Myanmar, Cambodia and Laos, together with Vietnam “Inland
ASEAN”) where culinary similarities are strong. In September 2016, Masan Consumer
launched Chin-su Yod Thong fish sauce in Thailand.

= Bottled beverages up 69%: Besides going broader regionally, Masan is also going deeper
domestically with the momentum in its beverages business (includes powder drinks),
which grew by approximately 27%. Vietnam’s nan-alcoholic beverages market is a USD3.5
billion opportunity and the Company has the portfolio of brands, distribution network and
innovation capabilities to drive further growth.

m Largest F&B Company on UPCoM: On 5 January 2017, Masan Consumer officially trading
registered its shares, becoming the largest food and beverage company on Hanoi Stock Exchange’s
UPCoM. The trading registration of Masan Consumer’s shares is expected to increase the liquidity
of one of Vietnam’s highest dividend paying companies, allowing a broader set of investors to
participate in the Company’s cash generation and potential for growth.




Masan Consumer Consolidated FY2016 Snapshot

VND Billion FY2016 FY2015 Growth
Net Revenue 13,790 13,212 4.4%
Seasonings 5,788 5,646 2.5%
Convenience Foods 3,657 4,142 (11.7)%
Beverages and Others? 4,343 3,423 26.9%
EBITDA® 3,522 3,362 4.8%
NPAT 2,791 2,901 (3.8)%
NPAT Post Minority Interest 2,679 2,822 (5.1)%
Cash NPAT Post Minority Interest® 2,846 2,964 (4.0)%

(1}
(2}
(3)

4)

Financial numbers are based on management figures and in accordance to Vietnamese Accounting Standards.
Includes all non-alcoholic beverages, coffee, cereals and exports.

EBITDA is Masan Consumer’s consolidated net profit after tax, with net financial expense, tax, depreciation
and amortization added back.

Cash NPAT (or pro forma NPAT), for each of the reperting periods and its respective comparative period, have
been computed by reversing the impact from the amortization of goodwill, tangible assets and intangible
assets as a result of the Masan Consumer’s M&A transactions in the past. In FY2016, amortization expenses
alone before minority interest amounted to VND215 billion. Management believes that these figures reflect
the Company’s true earnings performance and cash generating potential.




Commentary on Financial Results

# Revenue highlights: Masan Consumer grew revenues by 4.4% in FY2016 to reach VND13,790
billion. Beverages outperforms by delivering 27% growth on the back of a very successful year in
bottled beverages (Wake-up 247, Vinh Hao, Quang Hanh) which grew 69%. This growth has been
offset by a decline in instant noodles sales.

% Seasonings category revenues were up 2.5% for FY2016, contributing 39% of topline for
the overall F&B business. Masan Consumer’s largest seasonings subcategory, fish sauce,
ends the year with 66% market share by value according to Nielsen, supported by volume
share growth of 1.4% during the last quarter of 2016 for the Nam Ngu and Chin-su brands.
Masan Consumer’s portfolio of seasonings brands continues to evolve with line
extensions of existing brands and a greater focus on premium variants. In October, Masan
Consumer launched Chin-su Yod Thong in Thailand to begin its Inland ASEAN journey.

= Convenience foods revenues declined by 11.7% during FY2016, due to fierce competition
in the economy segment and slower overall market growth, though market share
remained stable around 25%. Masan Consumer’s premium brands grew in FY2016 though
the overall market has de-grown as the competitors continued to lower prices in the
economy segment to win market share at any cost. Masan has focused more on the
premium and mainstream segments where gross margins allow for both innovation and
profitability. Masan plans to launch innovations and full meal solutions as opposed to
basic instant noodles to grow the entire category.

Beverages and others category grew by 26.9% during FY2016 due to the 69% growth in
its bottled beverages business. Cereal products outperforms in 2016, resulting in FY2016
revenues being up 43.9% compared to FY2015. As a result of successful launches in coffee
and strength in cereals business, Vinacafe revenues grow 10.3% in FY2016 vs. FY2015.

®  FY2016 Profitability highlights: Masan Consumer achieved gross margins of 45.3% (up 30bps vs.
FY2015) and gross profit of VND6,250 billion, supported by favorable raw material prices.

Gross profit: Gross profit in FY2016 are up 5.1%, with margins of 45.3%, a growth of 30
basis points compared to last year despite stronger growth in traditionally lower margin
categories such as beverages.

# EBITDA Margin: EBITDA margin was 25.5% in FY2016, nearly flat compared to FY2015, as
higher gross margin was offset by increased SG&A spending to invest in brand building
across seasonings, convenience foods and beverages.

= Net Profit: Reported net profit reached VND2,791 billion in FY2016, down 3.8% compared
to FY2015, driven by lower net financial income as a result of large cash dividends over
the past two years, though the business continues to deliver growth at an operating profit
level.

# Profits resulting in high cash generation: Over the past 3 years, Masan Consumer has
been a stable and significant cash generator, paying a total of VND11,791 billion in cash
dividends to shareholders. Such cash generation is expected to grow as Masan deepens
of its domestic portfolio and go broader regionally.




2017 Outlook

Business momentum to carry into 2017: Masan Consumer, across all of its key categories is
expected to deliver growth in 2017. Conservatively, the Company expects to achieve high single
digits to mid-teen growth for net sales and earnings for FY2017 versus FY2016, with greater details
to made available prior to the Annual General Meeting of Shareholders in the month of April.

2017 will be challenged by expected higher soft commodities environment which will increase
material costs. In addition, the first half of 2017 will also be impacted by the Company’s effort to
rebalance the inventory levels at its food and beverage distributors to better match market
demand and supply, particularly in the food categories. This will enable Masan Consumer to
deliver strong second half results and ensure sustainable growth will optimize SG&A to improve

profitability.

SO




MASAN CONSUMER CORPORATION

Masan Consumer Corporation (HNX-UPCoM: MCH), a subsidiary of Masan Group Corporation, is one
of Vietnam’s largest branded food and beverage companies with market leadership in large consumer
categories such as seasonings, convenience food, and beverages. Masan Consumer Corporation’s
portfolio includes some of Vietnam'’s most trusted and loved brands such as Chin-su, Nam Ngu, Tam
Thai Tu, Omachi, Kokomi, Vinacafe, Wake-Up, Vinh Hao, and Quang Hanh.

CONTACTS:

(Investors/Analysts)

Tanveer Gill

T: 4848 6256 3862

E: tanveer@msn.masangroup.com

(Media)

Van Nguyen

T: +848 6256 3862

E: van.nguyen@msn.masangroup.com

This press release contains forward-looking statements regarding Masan Consumer’s expectations,
intentions or strategies that may involve risks and uncertainties. These forward-looking statements,
including Masan Consumer’s expectations, involve known and unknown risks, uncertainties and other
factors, some of which are beyond Masan Consumer’s control, which may cause Masan Consumer’s
actual results of operations, financial condition, performance or achievements to be materially
different from those expressed or implied by the forward-looking statements. You should not rely upon
forward-looking statements as predictions, future events or promises of future performance.
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