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Dear Valued Shareholders,
The year 2025 arrives with great promise and 
potential. On this occasion, I would like to extend 
my heartfelt wishes for good health, success, and 
happiness to all of you.
The year 2024 was marked by significant global 
economic turbulence, presenting both notable 
trends and formidable challenges. It was a year 
of uncertainty and complexity: global growth 
slowed to +3.2%, down from 3.3% in 2023 and 3.5% 
during the 2011-2019 period. Interest rates declined; 
meanwhile, global investment - particularly public 
investment in infrastructure, green transition, and 
digital technologies (such as AI and semiconductors) 
continued to rise. There was also a stronger push 
for domestic reform in many countries. However, 
public debt levels surged, adding pressure to 
already volatile economies.
In 2024, Vietnam’s economy recorded positive 
results, creating a solid foundation for the next 
phase of development. Gross Domestic Product 
(GDP) grew by 7.09% compared to the previous 
year, higher than the 5.05% growth in 2023. Trade 
and investment activities both increased: exports 
reached USD 405.53 billion, up 14.3%, driven by key 
products such as electronics, smartphones, textiles, 
and agricultural goods; foreign investment rose by 
9.4%. The Consumer Price Index (CPI) increased by 
3.63%, staying within the Government’s inflation 
control target. Industrial production rose by 8.4%, 
reflecting a strong recovery in the manufacturing 
sector.
The Government has set a GDP growth target of 
7.0% to 7.5% in 2025, focusing on credit growth, 
public investment, infrastructure development, 
attracting foreign direct investment (FDI), and 
expanding export markets. 
The results achieved in 2024 provide important 
momentum for Vietnam to continue its development 
path and fulfill socio-economic goals in the coming 
years.
After 47 years of establishment and development, 
we at Tân Phú Việt Nam can be confident about 
the future, having fundamentally overcome 
difficulties and challenges - even as the threat of a 
global economic recession cast a shadow over all 
markets, including Vietnam.
We proactively and decisively implemented 
the Lean and Efficient campaign to respond to 
macro-level difficulties, greatly contributing to the 
Company’s ability to confidently navigate market 
impacts.
In addition, after 6 years of development, the Inochi 
brand has achieved remarkable success, with an 
average annual growth rate of 116%, affirming 

its position as the No. 1 household goods brand in 
the modern trade (MT) channel. As a young brand, 
Inochi has been honored twice in a row with the 
National Brand Award, and recognized as High-
Quality Vietnamese Goods for three consecutive 
years: 2022 – 2023 – 2024.
In the next five-year strategy (2025–2029), Inochi 
aims to reach VND 2,500 billion in revenue by 2029, 
with an average annual growth rate of 20%, and 
the entire TPP Group targets VND 5,000 billion in 
revenue.
Moreover, continuing from 2024, we are further 
developing the AOI brand - specializing in Mother 
& Baby products-with a portfolio ranging from baby 
bottles to a full ecosystem designed specifically for 
mothers and infants, including water bottles and 
hygiene items. These products are manufactured 
to meet strict global standards. This strategy 
diversifies our market segments and is expected to 
deliver strong growth, bringing added value to the 
company and shareholders.
In 2025, benefiting from the positive global economic 
outlook and encouraging signals from the domestic 
market, we aim not only for sustainable growth, but 
also to build a more efficient enterprise, striving to 
become No. 1 not only in Vietnam but also across 
Southeast Asia, while remaining committed to social 
and environmental responsibility.
The year 2025 will also be a year of strong focus 
on market expansion and product diversification, 
to better meet the increasingly high and diverse 
demands of our customers. We believe that with 
flexibility and adaptability, we can overcome all 
challenges and seize every new opportunity.
To realize this, we must continue to foster a corporate 
culture of speed, innovation, and collaboration. I call 
on every member of the company to keep sharing 
knowledge, encouraging creativity, and supporting 
each other in all activities. Only by doing so can we 
create sustainable value and elevate our company’s 
position in the international market.
Finally, I would like to express my sincere thanks to 
all our valued shareholders for your continued trust 
and support. Your belief in us is a priceless source 
of motivation that helps us move forward. We are 
committed to continuing our efforts to earn that 
trust through strong results.
Respectfully,

MESSAGE FROM THE CHAIRMAN OF 
THE BOARD OF DIRECTORS

Chairman Of The Board Of 
Directors

Trần Đức Huy
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Operations: Artificial intelligence (AI) enables 
businesses to operate and produce more intelligently, 
cost-effectively, and efficiently. It is also a key trend 
in streamlining organizational structures.
Human Resource Development: People are our 
most valuable asset. In 2024, we remain strongly 
committed to investing in the skills and capabilities 
of our workforce. By fostering a positive working 
environment that supports both personal and 
professional growth, we aim to build a strong, 
diverse, and dedicated team—together driving our 
continued success.
With a clear vision and development strategy, our 
company will continue to focus on the following key 
objectives:
• Revenue Growth: Target of VND 3,600 billion, a 

13% increase
• Profit Enhancement: Target of VND 65 billion, a 

56% increase
• Sustained Growth in the Household Segment: 

Maintain leading market share in Vietnam 
and move toward becoming the No. 1 brand in 
Southeast Asia

• Accelerated and Efficient Development of the 
AOI Brand

Looking ahead, I am truly optimistic about our 
future. With the collective efforts of our entire team 
and the continued support of our partners, I firmly 
believe that we will achieve our goals and continue 
writing new chapters in the company’s success story. 
Let us move forward together toward a promising, 
successful, and thriving 2025.
Respectfully! 

MESSAGE FROM THE CHIEF 
EXECUTIVE OFFICER (CEO)

Dear Esteemed Shareholders,
Tan Phu Viet Nam’s business performance in 2024 
achieved highly positive results despite a year 
marked by unpredictable economic developments.
Consumer demand for household products 
declined significantly due to both domestic and 
international macroeconomic challenges. However, 
the global supply chain, which had been disrupted 
in the post-pandemic period, gradually stabilized - 
allowing us to streamline our supply and production 
operations. Notably, the Inochi household goods 
segment continued to demonstrate impressive 
growth, increasing by 36% compared to 2024.
These results clearly reflect the proactive spirit and 
adaptability of our entire team at Tan Phu Viet 
Nam. We have made the most of our resources 
and competitive advantages to maintain growth, 
overcome adversity, and ensure stable business 
operations, achieving several key milestones:
• Net revenue reached VND 3,174 billion, 

representing a 27% increase compared to 2023
• Profit after tax reached VND 41.6 billion, more 

than double the result of 2023
• Sustained strong and efficient growth of the 

Inochi brand, with a 36% year-over-year 
increase

In 2025, we stand at the threshold of new opportunities 
and challenges in a constantly evolving market. 
In this context, our mission is not only to continue 
growing strongly but also to ensure that our growth 
is sustainable and responsible. I firmly believe in 
our ability to overcome any obstacles and seize 
every opportunity by focusing on four key pillars: 
Innovation and Creativity, Focused and Efficient 
Growth, Digital Transformation in Production and 
Operations (AI), and Human Resource Development.
Innovation and Creativity: Innovation will be the key 
to unlocking new opportunities and maintaining our 
competitive edge. We encourage every employee to 
keep exploring, proposing new ideas, and applying 
advanced technologies in their daily work. Every 
idea matters, and every act of innovation brings us 
one step closer to growth.
Focused and Efficient Growth: In the coming year, 
we will continue to optimize workflows and enhance 
operational efficiency across all departments. This 
requires a strong focus on improving product and 
service quality, as well as cost management. Each 
individual must recognize their role in contributing 
to our shared goals, working together to create the 
best value for our customers and shareholders.
Digital Transformation in Production and 

Chief Executive Officer (Ceo)

Phan Anh Tuấn
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Trading Name:  CONG TY CO PHAN 
TAN PHU VIET NAM

English Name: TAN PHU VIETNAM 
JOINT STOCK COMPANY

Enterprise Registration Certificate 
No.  0303640880, issued by the 
Ho Chi Minh City Department of 
Planning and Investment, amended 
for the 25th time on October 24, 2024.

Charter Capital:

VNĐ 450.000.000.000

Owner’s Equity: 

VNĐ 555.555.978.523

Address: 314 Luy Ban Bich Street, 
Hoa Thanh Ward, Tan Phu District, 
Ho Chi Minh City

Phone:  028 3860 9003

Fax: 028.38.607.622

Email: info@tanphuvietnam.vn

Website: www.tanphuvietnam.vn

Stock Code (if applicable):  TPP 
(Listed on the Hanoi Stock Exchange 
– HNX)

To become the leading 
household goods company 
in the ASEAN region within 
the next five years.

To provide Vietnamese 
families with friendly, 
accessible household 
products that are safer, more 
convenient, and more refined 
- thanks to continuous 
innovation in design and 
functionality.

GENERAL INFORMATION
Vision

Mission

01
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History of Establishment and 
Development

02
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BUSINESS 
SECTORS

2005

2008

2014

2019

2006

2009

2015

2021

2007

2011

2018

2022

Successfully 
equitized with a 
charter capital of 
VND 8.7 Billion

Successfully listed 
on the HANOI Stock 
Exchange

Incraesed charter 
capital to VND 53 
Billion

Incraesed charter 
capital to VND 200 
Billion

Incraesed charter 
capital to VND 14 
Billion

Incraesed charter 
capital to VND 25 
Billion

Incraesed charter 
capital to VND 60 
Billion

Incraesed charter 
capital to VND 300 
Billion

Incraesed charter 
capital to VND 20 
Billion

Incraesed charter 
capital to VND 40 
Billion

Incraesed charter 
capital to VND 142 
Billion

Incraesed charter 
capital to VND 450 
Billion

Manufacturing packaging 
products for industries such as 
battery casings, paint containers, 
cosmetics and personal care, 
agrochemicals, food and 
beverages, pharmaceuticals, and 
mold production

Providing high-
quality, functional, and 
aesthetically pleasi ng 
household products under 
the Inochi brand, tailored 
to consumer preferences.

Garbage bags, food wrap, 
slider bags, zipper bags., 
for both export and do-
mestic markets.

Providing specialized care 
products for mothers and 
babies

The AOI product 
ecosystem 
exclusively 

designed for 
mothers and 

babies

Inochi 
Household 
Products

Rigid 
Packaging

Flexible
Packaging

CAPITAL INCREASE 
HISTORY

Tan Phu Vietnam Joint 
Stock Company is a leading 
manufacturer of industrial 
packaging and premium 
household products in 
Vietnam.
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INOCHI 
HOUSEHOLD 
PRODUCTS

AOI PRODUCT ECOSYSTEM EXCLUSIVELY 
FOR MOTHERS AND BABIES

RIGID PACKAGING

FLEXIBLE PACKAGING

100% raw safe 
plastic material

Garabage bag
T-shirt bag
Fold bag

Draw tape bag
Block header
Sandwich bag

Zipper bag
Sider bag
Plastic food wrap

High-quality, 
integrates 

outstanding 
features, 

antibacterial, 
deodorizing

Elegant and 
convenient design, 

serving the 
essential needs and 
conveniences of all 

family

Products for
mom & baby

Trash bin Utility products Water bottle

Food containersWrapping film
plastic bag

Hangers

Plastic shelf
plastic

Various types of plastic crates 
Battery cases 
Various plastic barrels 
Bottles, jerry cans, HDPE 
containers

Pesticide bottles, multilayer bottles 
Various types of PET bottles 
Various types of PET preforms 
Export products

Aerospace products 
Pharmaceutical products 
Other products 
Plastic industry molds
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INFRASTRUCTURE

Tan Phu Vietnam Joint Stock 
Company
Head Office: 314 Luy Ban Bich 
Street, Hoa Thanh Ward, Tan Phu 
District, Ho Chi Minh City

Tan Phu Vietnam Joint Stock 
Company – Long An Branch
Lô Lot C16, Binh Tien Hamlet, 
Duc Hoa Ha Plastic Industrial 
Cluster, Duc Hoa District, Long An 
Province

Tan Phu Vietnam Joint Stock 
Company – Bac Ninh Branch
Xuan Lam Industrial Cluster, Xuan 
Lam Commune, Thuan Thanh 
District, Bac Ninh Province

Tan Phu Vietnam Joint Stock 
Company – Dong Nai Branch
No. 228, Street No. 4, Amata 
Industrial Park, Long Binh Ward, 
Bien Hoa City, Dong Nai Province

DISTRIBUTION 
SYSTEM

As of the end of 2024, Tan Phu Vietnam Joint Stock 
Company operates 8 showrooms nationwide and 
distributes its products in 62 out of 63 provinces and 
cities across Vietnam.

The company’s products are available in major 
supermarket chains such as Winmart, BigC (GO), 
Co.opmart, Emart, and Lotte. The eGT channel is one 
of Tan Phu’s key distribution channels. At the same 
time, the company continues to strengthen modern 
distribution channels, including corporate gifting and 
exports to international markets, with the strategic 
goal of becoming the No. 1 household goods brand 
in Southeast Asia.
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Chairman of the Board

Shareholders’
General Meeting

Audit Committee

Chief Executive Officer (CEO)

Board of Directors

CEO’s Assistant 
Board

Production & 
Engineering Division 
Chief Production & 
Engineering Officer

Business Division 
Chief Executive 
Officer (CEO)

Support Division 
Deputy CEO of 

Operations

Deputy CEO 
of Technical 

Improvement

Bac Ninh 
Branch

Inochi Business 
Division

MT Channel

GT Channel

Project Channel

Shop Channel

KDQT Channel

BBC Business 
Division

BBM Business 
Division

Finance & Accounting 
Division

Supply Chain 
Management Division

Purchasing Department

Human Resources & 
Administration Division

Digital Transformation 
Department

Marketing & 
Communications 

Department
R&D Department

Long An 
Branch

Dong Nai 
Branch

Technical 
Design 

Department

Quality 
Management 
Department

MANAGEMENT STRUCTURE:
General Meeting of Shareholders 
(ĐHĐCĐ): The ĐHĐCĐ is the highest 
authority of the Company, comprising all 
shareholders with voting rights or their 
authorized representatives.

BOARD OF DIRECTORS (HĐQT): HĐQT 
is the highest management body of the 
Company, elected by the ĐHĐCĐ for a 
five-year term. In the 2015 ĐHĐCĐ, a new 
HĐQT for the 2015–2020 term was elected 
with 7 members. At the 2016 ĐHĐCĐ, 2 
members were re-elected and dismissed. 
Currently, the HĐQT for the 2020–2025 
term consists of 5 members. HĐQT is 
responsible for deciding all matters related 
to the Company’s objectives and interests, 
except for those under the authority of the 
ĐHĐCĐ.

SUBSIDIARIES AND AFFILIATES:
None

THE AUDIT COMMITTEE: operates under 
the authority of the Board of Directors. It 
consists of a minimum of two members, 
including the Chairperson of the Audit 
Committee and at least one other 
committee member. The Chairperson 
of the Audit Committee must be an 
independent member of the Board of 
Directors.

EXECUTIVE BOARD: The Company’s 
Executive Board consists of: 01 Chief 
Executive Officer and 03 Deputy Chief 
Executive Officers

The Company’s Key Objectives:
To become the leading household goods 
company in Vietnam, with a revenue target 
of VND 5,000 billion by 2029, focusing on 
the following key objectives:

The Company’s development orientation for 
the coming period is to become the leading 
household goods provider in Vietnam 
and expand into international markets. 
In addition, the Company will continue to 
focus on investing in the development of 
the AOI ecosystem - dedicated to mothers 
and babies. The Company aims to deliver 
high-quality, safe, convenient, and refined 
products through continuous innovation in 
both design and functionality. It also seeks 
to develop and expand environmentally 
friendly packaging products, including 
biodegradable garbage bags.
Business Partners: The Company focuses 
its resources on meeting the needs of long-
standing, sustainably developed major 
clients, while also expanding its reach to 
new potential customers. Continuously 
improving the customer experience remains 
one of the Company’s top priorities.

The Company complies with legal regulations on environmental protection, occupational 
safety, and fire prevention. It creates stable employment opportunities with consistent in-
come for workers, while also focusing on improving employee welfare policies.

Implementing solutions to minimize the use of natural resources, reduce energy consump-
tion, and limit greenhouse gas emissions at the Company.

FUNCTIONAL DEPARTMENTS: As of 
the end of 2024, the Company has 12 
functional departments as follows:

SUBSIDIARY BRANCHES:
• Tan Phu Vietnam Joint Stock Com-

pany – Bac Ninh Branch
• Tan Phu Vietnam Joint Stock Com-

pany – Long An Branch
• - Tan Phu Vietnam Joint Stock 

Company – Dong Nai Branch

• The Chief Executive Officer is 
the overall executive leader, 
focusing on business operations.

• The Standing Deputy is in 
charge of production and 
technological engineering.

• The Operations Deputy is 
responsible for overseeing 
support functions.

• Deputy Chief Executive Officer 
of Production Improvement

• Human Resources & Administration 
Department

• Finance – Accounting Department
• Purchasing Department
• Supply Chain Management Division
• Industrial Sales Department (Rigid 

Packaging)
• International Sales Department 

(Flexible Packaging)
• Inochi Business Division
• Research & Development 

Department (R&D)
• Marketing & Communications 

Department
• Technical Design Department
• Quality Management Department
• Digital Transformation Unit

Strategic Development 
Orientation

Sustainable Development Goals (Environment, Society, and Community) 
and Key Short- and Medium-Term Programs of the Company

Medium- and Long-Term 
Development Strategy

Continuously enhance the benefits for 
shareholders and employees, while actively 
contributing to the country’s socio-economic 
development.

MÔ HÌNH QUẢN TRỊ

• Achieve sustainable and highly 
efficient growth

• Become the No. 1 brand in the 
Southeast Asian market

• Expand the Aoi brand nationwide 
and internationally

• Strengthen research and product 
development

• Build a skilled, productive, and 
united workforce
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Market Risks:  Increasingly fierce 
competition among businesses may lead 
to a decline in the Company’s market 
share and the risk of being overtaken by 
competitors. At the same time, the impact of 
the Fourth Industrial Revolution has strongly 
affected the Company in various areas, with 
rising automation and growing domestic 
and international competitive pressures, 
especially as consumer demands become 
increasingly stringent.
Inflation Risks:  Rising interest rates lead 
to increased borrowing costs, which reduce 
the Company’s business efficiency. Sharp 
exchange rate fluctuations impact export 
sales, the import of raw materials, and 
financial expenses. Volatility in U.S. dollar 
exchange rates and increased bank loan 
interest rates also affect the Company’s 
product costs.
Raw Material Risks: Raw material prices 
fluctuate significantly depending on the 
global economic situation, oil prices, 
and geopolitical conflicts such as wars—
impacting the Company’s production and 
business activities. An unstable supply of raw 
materials may disrupt production processes. 
Additionally, low-quality raw materials may 
affect product quality and the Company’s 
reputation.

Vietnamese laws and policies are frequently 
revised and updated to align with practical 
realities and international standards. As 
a result, the Company must proactively 
anticipate and manage risks related to 
changes in legal regulations and policies. 
Each policy or legal change may directly 
impact the Company’s business operations, 
especially those related to taxation. In 
addition, the Company may encounter legal 
issues such as lawsuits in courts or arbitration 
centers, disputes, or complaints with third 
parties. Failure to regularly update legal 
regulations during operations may cause 
the Company to become passive in response 
and, in the worst-case scenario, result in 
administrative fines, temporary suspension 
of business activities, revocation of business 
licenses, or even criminal prosecution.

Risk Factors

Macroeconomic Factors: The Company’s 
production activities are affected by various 
macroeconomic factors such as the pace of 
economic growth, inflation, interest rates, 
exchange rate fluctuations, international 
crude oil prices, and the global supply of 
raw materials for the plastics industry.
Human Resource Risks: Due to the labor-
intensive nature of the manufacturing sector, 
the Company may face risks if it is unable to 
secure a sufficient number of workers to meet 
production plans. Large-scale staff turnover 
can also disrupt production organization. In 
addition, inadequate workforce quality may 
significantly impact the Company’s business 
performance.

Industry-Specific Risks

Legal Risks

Environmental Risks: These risks may arise 
from incidents such as wastewater leaks 
or waste discharge during production 
operations. Therefore, the Company 
must strictly comply with environmental 
protection laws, maintain its ISO 14001:2015 
environmental management system, prevent 
violations during operations, and promptly 
detect and address any environmental risks.
Labor Shift and Workforce Volatility Risks: 
Fluctuations in the labor market and 
workforce mobility require the Company 
to invest in automated machinery and 
production lines to ensure operational 
stability.
Force Majeure Risks: Natural disasters, 
pandemics, fires, and explosions—if they 
occur-may cause significant harm to both 
human life and Company assets.

Other Risks
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II. EVALUATION 
BY THE BOARD OF 
DIRECTORS ON 
THE COMPANY’S 
OPERATIONS
1. Evaluation by the Board of Directors on 

the Company’s Operations, including 
Environmental and Social Responsibility

2. Evaluation by the Board of Directors on 
the Performance of the Executive Board

3. Plans and Orientations of the Board of 
Directors
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• Business Operations: The Company experienced 
strong revenue growth in the household goods 
segment under the Inochi brand. Notably, in 
December 2024, the Company expanded its 
business scope by adding the production of 
bottled water, marking a significant investment 
in a new product category to meet the growing 
needs of customers.

• Operational Management: Internal management 
improvements were a key focus, with positive 
changes in cost reduction, enhanced labor 
productivity, and improved operational 
efficiency. The Company developed and 
implemented a digital transformation roadmap, 
including the adoption of information technology 
in management and daily operations.

• Human Resources: In addition to process 
improvements and automation in production, the 
Company reorganized its workforce to optimize 
human resources. Training and recruitment were 
conducted to fill critical positions, especially in 
management. At the same time, the Company 
invested in building a strong corporate culture. 
Special attention was also given to employees’ 
physical and mental well-being, which remains 
a top priority.

• Continue to lead the development of strategic 
objectives and business plans, with a focus on 
expanding the Inochi household goods segment, 
the flexible packaging segment, and further 
strengthening the AOI ecosystem for mothers 
and babies.

• Focus on effectively leveraging the existing 
industrial plastics market, optimizing invested 
assets, promoting the development of new 
product projects, and improving production 
efficiency—these are among TPVN’s key 
priorities for 2025.

• Accelerate organizational streamlining and 
invest in the development of high-quality human 
resources to meet future growth demands and 
five-year strategic goals.

• The Executive Board closely monitored and supported the Company’s members in business activities 
through regular assessments of monthly and quarterly business results and development targets.

• The Executive Board fully implemented the Resolutions of the General Meeting of Shareholders and the 
Board of Directors; it also actively participated and contributed valuable input in all meetings of the 
Board of Directors.

• On a quarterly basis, the Executive Board reported to the Board of Directors on the Company’s financial 
status, management activities, and business operations. This allowed the Board of Directors to stay up 
to date with the Company’s performance and provide timely discussions and directions in line with the 
strategic orientation.

• During its operations, the Executive Board strictly complied with legal regulations, the Company’s 
Charter, Resolutions of the General Meeting of Shareholders, as well as all Resolutions, Decisions, and 
Notices issued by the Board of Directors.

• Environmental Protection: Environmental 
protection, improvement of working conditions, 
and compliance with environmental laws were 
emphasized. The Company has implemented 
and maintained an environmental management 
system in accordance with ISO 14001:2015, with 
regular supervision and certification by Quacert. 
This system has proven effective in environmental 
control and regulatory compliance.

• Social and Environmental Responsibility: Despite 
facing numerous challenges due to the post-
COVID economic downturn, the Company 
continued to actively engage in environmental 
and social responsibility initiatives.

• Shareholders’ Meetings: The Annual General 
Meeting of Shareholders (AGM) in 2024 was 
successfully held in May in an in-person format, 
followed by an Extraordinary General Meeting in 
July 2024. All proposals submitted by the Board 
of Directors were approved by the shareholders.

• Board of Directors’ Activities: In 2024, the Board 
of Directors held both regular and extraordinary 
meetings to vote on important matters related to 
the Company’s operations. These meetings were 
conducted in accordance with the procedures 
stipulated by the Law on Enterprises and the 
Company’s Charter. The Board of Directors 
complied with governance principles and 
effectively carried out the tasks assigned under 
the AGM resolutions and the Company’s Charter.

• Strengthen centralized management, improve 
work efficiency, prioritize cost-saving and 
performance-enhancing solutions, and allocate 
resources for automation investment.

• Promote the application of technology to digitize 
data and implement digital transformation in 
corporate governance and operations; adopt AI 
in production and operations to enable smarter, 
more efficient manufacturing.

• Closely coordinate with the Executive Board 
to execute the Company’s goals and ensure 
sufficient financial capacity to support ongoing 
production and business activities.

1. Evaluation by the Board of Directors on the Company’s Overall 
Performance, including Environmental and Social Responsibility

3. Plans and Strategic Orientation of the Board of Directors for 2025

2. Evaluation by the Board of Directors on the Performance of the 
Executive Board

In 2024, the Company faced numerous challenges. However, thanks to a focused business 
strategy and development efforts, the Company achieved highly promising results across all 
areas of operation. The key outcomes are as follows: 

After a year of global economic volatility and challenges, both the world and Vietnam’s 
economies are expected to experience significant trends in 2025—presenting both 
opportunities and challenges. The year 2025 marks an important milestone in Vietnam’s 
2021–2025 socio-economic development plan. The Government has set a GDP growth 
target of 7.0% to 7.5%, driven by key factors such as 15% credit growth, public investment, 
transport infrastructure development, foreign direct investment (FDI) attraction, and 
expansion of export markets.

However, the Vietnamese economy must also face ongoing challenges such as global 
economic fluctuations, international trade tensions, and the impacts of climate change. 
For businesses, maintaining macroeconomic stability, controlling inflation, and ensuring 
energy security will remain top priorities.

Based on an analysis of market opportunities and challenges, as well as the Company’s 
competitive capabilities, the Board of Directors has developed an operational plan for 
2025, as follows:

Through its supervisory activities, the Board of Directors highly appreciates the efforts of the 
Executive Board in implementing the 2024 business plan. Specifically:
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III. CORPORATE
GOVERNANCE

1. Board of Directors

2. Audit Committee

3. Transactions, Remuneration, and Benefits of 
the Board of Directors, Executive Board, and 
Audit Committee
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BOARD OF DIRECTORS
a) Members and Structure of the Board of Directors

b) Subcommittees under the Board of Directors: 
The Board of Directors has not established any subcommittees.

From January 1, 2024 to December 31, 2024, the Board of Directors held 09 meetings. 
The attendance of the members is as follows: In the 2024 financial year, in addition to regular and extraordinary meetings, the Board 

of Directors also held frequent weekly and monthly briefing sessions to review and 
evaluate its own activities and to supervise the implementation of business operations 
by the Executive Board.

All resolutions and decisions issued by the Board of Directors were made with a high 
level of consensus among its members. Each member of the Board made dedicated 
efforts to fulfill their governance responsibilities in alignment with the Company’s 
development strategy, always acting in the best interest of shareholders and the 
overall growth of the Company.

c) Activities of the Board of Directors

In 2024, the Board of Directors issued the following Decisions and 
Resolutions:

STT Members of the 
Board of Directors Position Date of 

Appointment
Ownership of 
Voting Shares

Percentage of 
Voting Share 
Ownership

Management 
Positions Held in 
Other Companies

Mr. Tran Đuc 
Huy

Chairman of 
the Board of 

Directors

18/10/2024 0 0%

Chairman of the Board 
of Directors – CMC Joint 
Stock Company
Vice Chairman of the 
Board of Directors Tasco 
Joint Stock Company
Chairman of the Board 
of Directors – DNP 
Holding Joint Stock 
Company

Mr. Hoang 
Quoc Thuy

Vice Chairman 
of the Board of 

Directors

08/04/2022 0 0%

Mr. Phan Anh 
Tuan

Member of 
the Board of 

Directors

08/04/2022 0 0%

Independent 
Member of the 
Board of Directors 
– CMC Joint Stock 
Company

Mr. Ngo Đuc 
Trung

Member of 
the Board of 

Directors

20/04/2020 558.915 1,24%

Ms. Vu Thuy 
Linh

Member of 
the Board of 

Directors

08/04/2022 0 0%

01

02

03

04

05

STT

01

02

03

04

05

Mr. Tran Đuc Huy 01/09 11%

Mr. Hoang Quoc Thuy 09/09 100%

Mr. Phan Anh Tuan 09/09 100%

Mr. Ngo Đuc Trung 09/09 100%

Ms. Vu Thuy Linh 09/09 100%

Member of the Board of 
Directors

Number of Board Meetings 
Attended

Meeting Attendance Rate 
(%)

Dismissal of Mr. Lê Cát Hanh from the position of 
Deputy Chief Executive Officer of Business, effective 
from February 1, 2024.

31/01/202401/QĐ-HĐQT-TPP01

STT Resolution/
Decision Number Date Content Approval Rate (%)

100%

100%

100%

100%

100%

100%

100%

100%

100%

02

03

04

05

06

07

08

09

19/03/202402/2024/NQ-
HĐQT-TPP

22/03/202403/2024/NQ-
HĐQT-TPP

10/04/202404/2024/NQ-
HĐQT

24/06/202405/2024/NQ-
HĐQT

07/08/202406/QĐ-HĐQT-
TPP

16/09/202407/2024/NQ-
HĐQT

01/10/202408/QĐ-HĐQT-
TPP

18/10/202411/NQ-HĐQT-TPP

Final registration date for principal and interest 
payment of bond TPP12101.

Extension of the timeline for holding the 2024 Annual 
General Meeting of Shareholders (AGM) of the 
Company; approval of the plan for convening and 
organizing the 2024 AGM and its implementation.

Approval of the policy on conducting transactions 
with Related Parties in 2024.

Approval of the policy on selecting the auditor for 
the 2024 financial statements – UHY Auditing and 
Consulting Co., Ltd.

Appoint Ms. Nguyễn Thị Huyền as Deputy Chief 
Executive Officer in charge of Finance and 
Accounting, effective from August 7, 2024.

Organizing the collection of shareholders’ opinions 
in writing.

Dismissal of Mr. Hoàng Đức Mạnh from the position 
of Deputy Chief Executive Officer of Business, 
effective from October 1, 2024.

Regarding the election of the Chairman of the 
Board of Directors and the change of the legal 
representative.

01
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d) Activities of Independent Members of the Board of Directors. Activities 
of Subcommittees under the Board of Directors:

a) Members and Structure of the Audit Committee:

b) Activities of the Audit Committee:

e) List of Board Members Holding 
Corporate Governance Training 
Certificates. List of Board Members 
Participating in Corporate Governance 
Programs During the Year

Activities of Independent Members of the Board of Directors: The Company has one 
independent member of the Board of Directors, accounting for 20% of the total number 
of Board members. In 2024, the independent Board member effectively fulfilled their role 
by enhancing the objectivity and overall quality of the issuance and implementation 
of the Board’s resolutions, as well as improving transparency in the operations and 
organization of the Board of Directors.

 Activities of Subcommittees under the Board of Directors: The Company has not 
established any subcommittees under the Board of Directors.trong HĐQT.

The Audit Committee under the Board of Directors of Tan Phu Vietnam Joint Stock Com-
pany consists of two members, including one Chairman of the Audit Committee who is an 
independent member of the Board of Directors, and one member who is a non-executive 
member of the Board of Directors.
All members of the Audit Committee meet the qualification standards as prescribed by 
law and the Company’s Charter. The structure of the Audit Committee in 2024 is as follows:

In 2024, the Audit Committee held 02 regular meetings, with member attendance 
as follows:

In its role of reviewing and overseeing the Company’s financial activities and indepen-
dent audit operations, as well as analyzing potential risks in business and financial ac-
tivities, the Audit Committee has promptly assessed and provided conclusions on iden-
tified risks. It has also proposed solutions for arising issues within its scope of authority 
as defined in the Company’s Charter and reported them to the Board of Directors.

In addition, the Audit Committee also participated in all meetings of the Board of Direc-
tors to stay informed about the Company’s business operations and to provide input on 
relevant matters..

Key Responsibilities of the Audit Committee in 2024:

List of Board Members Holding Corporate 
Governance Training Certificates: None

List of Board Members Participating in 
Corporate Governance Programs During the 
Year: Board members participated in legal 
and regulatory update training programs 
organized by the State Securities Commission 
of Vietnam.

AUDIT COMMITTEE

STT

01

02

Chairman of the Audit 
Committee April 12, 2022 0%

July 26, 2022
Dismissed on: October 18, 
2024

0%Hoang Anh Tuan

Vu Thuy Linh

Full Name Position

Start Date 
as a Member 
of the Audit 
Committee

Owner-
ship of 
Voting 
Shares

Percentage 
of Ownership 
of Voting 
Shares

02

Member of the Audit 
Committee

0%

0%

STT

01

02

02/02 100% 100%

02/02 100% 100%Ông Hoàng Anh Tuấn

Bà Vũ Thùy Linh

Member of the Supervisory 
Board / Audit Committee

Number of 
Meetings 
Attended

Meeting 
Attendance 
Rate (%)

Voting Rate 
(%)

Reason 
for Not 
Attending the 
Meeting

• Monitoring the implementation of the 2024 
Annual General Meeting of Shareholders 
(AGM) Resolution of the Company

• Supervising the accuracy of the Company’s 
financial statements and official disclosures 
related to financial results

• Reviewing the internal control and risk 
management systems

• Reviewing related party transactions that 
fall under the approval authority of the 
Board of Directors or the General Meeting of 
Shareholders, and making recommendations 
on transactions requiring such approval

• Overseeing the Company’s internal audit func-
tion

• Monitoring and assessing the independence 
and objectivity of the external audit firm, as well 
as the effectiveness of the audit process and 
non-audit services

• Supervising the Company’s compliance with 
applicable laws, regulatory requirements, and 
the Company’s internal regulations
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03
TRANSACTIONS, REMUNERATION, AND 
BENEFITS OF THE BOARD OF DIRECTORS, 
THE EXECUTIVE BOARD, AND THE AUDIT 
COMMITTEE

a) Salaries, Bonuses, Remuneration, and Other Benefits

b) Insider Share Transactions:

In accordance with the 2024 AGM Resolution, members of the Board of Directors, the 
Executive Board, and the Audit Committee did not receive remuneration from the Com-
pany. Operating expenses and other benefits of the Board of Directors were carried out 
in accordance with the Company’s Charter. Detailed information has been disclosed in 
the Company’s audited financial statements for the year 2024.

STT

01

02

03

04

05

06

07

08

09

10

11

Number of Shares 
Before Transaction

Number of Shares 
After Transaction

Full name Position

Number of 
Shares

Ownership 
Percentage

Number of 
Shares

Reason for 
Increase/De-
crease (e.g. buy, 
sell, conversion, 
bonus, etc.)

Chairman of the 
Board of Directors 
cum Member 
of the Audit 
Committee

0

0

0

0

0

0

0

0

0

0

558.915

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

1,24%

0

0

0

0

0

0

0

0

0

0

558.915

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

1,24%

Member of the 
Board of Directors 
cum Deputy Chief 
Executive Officer

Member of the 
Board of Directors 
cum Chief 
Executive Officer

Member of the 
Board of Directors 
cum Chairman 
of the Audit 
Committee

Vice Chairman 
of the Board of 
Directors

Deputy Chief 
Executive Officer

Deputy Chief 
Executive Officer

Deputy Chief 
Executive Officer

Chief Financial 
Officer

Chief Accountant

Corporate 
Governance 
Officer

Mr. Tran Đuc 
Huy

Mr. Hoang 
Quoc Thuy

Ông Ngô 
Đức Trung

Mr. Phan Anh 
Tuan

Mr. Vu Quoc 
Toan

Mr. Muru 
Subramanian

Mr. Đoan 
Minh Truong

Ms. Vu Thuy 
Linh

Ms. Nguyen 
Thi Huyen

Ms. Nguyen 
Thi Thoai

Ms. Le Thi 
Van

c) Contracts or Transactions with Internal Persons:
None.

d) Evaluation of Compliance with Corporate Governance Regulations:
The Company consistently complies with corporate governance regulations in accor-
dance with the law. It has fully implemented periodic and ad-hoc information disclo-
sures, as well as reports related to corporate governance in 2024. The Company success-
fully held the 2024 Annual General Meeting of Shareholders and ensured the effective 
organization of regular and extraordinary meetings of the Board of Directors and the 
Audit Committee.

Ownership 
Percentage
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SHAREHOLDER STRUCTURE
Based on the list of shareholders as of March 17, 2025, provided by the Vietnam Securities De-
pository and Clearing Corporation – Ho Chi Minh City Branch.

45.000.000

45.000.000

100% 10.000 1:1

0 0%

100%

100%Cổ phiếu ưu đãi

Tổng cộng

Common Shares

Type of Shares
Number of 
Shares Percentage Par Value 

(VND)
Voting Rights 
Percentage

Type of Shareholder

By Geographic Location

Category

Category

Institutional Shareholder

Foreign Shareholder

10

7

2,1%

1,05%

27.968.848

73,954

62,2%

0,16%

Individual Shareholder

Domestic Shareholder

471

474

97,09%

98,95%

17.031.152

44.926.046

37,8%

99,84%

Total

Total

481

481

100%

100%

45.000.000

45.000.000

100%

100%

Number of 
Shareholders

Number of 
Shareholders

Percentage

Percentage

Shares

Shares

Percentage

Percentage

04
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IV. REPORT AND 
EVALUATION BY THE 
EXECUTIVE BOARD
1. 1. Business Performance in 2024

2. 2. Business Plan for 2025
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ECONOMIC CONDITIONS AND BUSINESS 
ENVIRONMENT IN 2024:

BUSINESS PERFORMANCE RE-
SULTS IN 2024

In 2024, Vietnam’s economy recorded positive results, creating a solid foundation for the coun-
try’s development goals in the coming period..
Economic Growth:

Key Sectors:

Other Economic Indicators:

Industrial Production: 

Trade and Investment Activities:

Gross Domestic Product (GDP) grew by 7.09% 
compared to the previous year, exceeding the 
5.05% growth rate recorded in 2023.

• Services: Total retail sales of goods and 
consumer service revenue increased by 9.0% 
compared to the previous year.

• Tourism: Vietnam welcomed nearly 17.6 
million international visitors, a 39.5% increase, 
approaching pre-pandemic levels.

• Inflation: The Consumer Price Index (CPI) rose 
by 3.63%, remaining within the Government’s 
inflation control target.

Increased by 8.4%, indicating a strong recovery in 
the manufacturing sector.

• Exports:  Export turnover reached USD 405.53 
billion, up 14.3%, driven by key products such 
as electronics, smartphones, textiles, and 
agricultural goods.

• Foreign Investment: Foreign direct investment 
(FDI) increased by 9.4%, reaching USD 25.35 
billion, reflecting investor confidence in 
Vietnam’s business environment. 

• Investing in modern technology: Improve 
product quality and enhance competitiveness 
in international markets.

• Developing environmentally friendly products: 
Meet green consumption trends and comply 
with environmental protection regulations.

• Expanding markets: Strengthen marketing 
activities and brand building to increase market 
share both domestically and internationally.

Labor Productivity: In 2024, labor productivity across the entire economy at current 
prices was estimated at VND 199.3 million per worker, an increase of 3.65% compared 
to the previous year, reflecting improvements in workforce skills. 

Economic Structure in 2024: Vietnam’s economic structure continued to shift towards 
industrialization and modernization. Although official data on the specific contribution 
of each sector to GDP has not yet been published, figures from the General Statistics 
Office indicate that GDP in Q1 2024 increased by 5.66% year-on-year. Of this growth: 
The agriculture, forestry, and fisheries sector grew by 2.98%, contributing 6.09% to 
overall growth;The industry and construction sector increased by 6.28%, contributing 
41.68%;The services sector rose by 6.12%, contributing 52.23%.

Compared to 2023, Vietnam’s economy made significant progress. GDP growth in 2024 
reached 7.09%, higher than the 5.05% recorded in 2023. This growth was driven by 
strong exports and a notable inflow of foreign direct investment.

GDP Scale: In 2024, Vietnam’s Gross Domestic Product (GDP) at current prices was 
estimated at VND 11,511.9 trillion, equivalent to approximately USD 476.3 billion. GDP 
per capita reached USD 4,700, an increase of USD 377 compared to 2023.
Updated Labor Productivity: Labor productivity in 2024, at current prices, was estimated 
at VND 221.9 million per worker, equivalent to USD 9,182 per worker—an increase of USD 
726 compared to 2023.

Vietnam’s Plastics Industry in 2024 continued to face a mix of challenges and opportunities 
amid global economic fluctuations.

Challenges: Volatility in raw material prices, 
rising competitive pressure, and increasingly 
strict environmental regulations.
Opportunities: Economic growth, rising 
domestic consumption demand, and 
export potential.

Development Orientation: 
To seize opportunities and overcome chal-
lenges, enterprises in the plastics industry 
need to focus on the following areas:

Revenue reached VND 3,174 billion, fulfilling 115% of the plan and increasing by 26.7% 
year-over-year: In 2024, revenue followed the planned trajectory, with a growth rate 
of nearly 30% compared to 2023. This strong performance was driven by balanced 
growth across all three business segments, especially Inochi and Flexible Packaging. 
Stable sales growth, an expanded customer base, product diversification, improved 
product quality, and strengthened brand recognition laid a solid foundation for con-
tinued revenue growth and high profitability.

Inochi recorded a 36% year-over-year increase, despite a challenging economic en-
vironment marked by volatile raw material prices, exchange rates, and global political 
instability. Notably, eGT channel grew by +156%, and export channel by +94%, setting 
the stage for Inochi’s strategic growth focus in 2025.

2.1. Business and Production Activities:     

Profit Before Tax 31,2 53,0 26,7 169% 169%

Profit After Tax 23,1 41,6 20,0 180% 180%

Net Revenue01

02

03

VND 
Billion
VND 
Billion
VND 
Billion

2.757 3.174 2.507 115% 115%

IndicatorSTT Unit 2024 Plan Actual 
2024

Actual 
2023 Completed Completed 

2024/2023

01

02
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Profit after tax in 2024 more than doubled compared to 2023, exceeding the target by 
180%, continuing the strong growth momentum from 2022 and 2023. This remarkable 
achievement was the result of continuous and comprehensive efforts to improve 
profitability in a still difficult and highly competitive domestic and international market.

Rigid and flexible packaging remained aligned with the Company’s core focus on 
sustainable and efficient growth. Inochi achieved compound growth, not only in terms of 
revenue but also in profitability. At the same time, cost-saving and efficiency optimization 
initiatives—such as Kaizen and company-wide cost control efforts—were effectively 
implemented while maintaining operational performance

• The Long An and Bac Ninh factories 
have been standardized, with the 
establishment of clean workshops that 
meet customer requirements for product 
quality and significantly improve the 
working environment for employees. 
Most outdated machinery has been 
replaced with modern equipment 
from reputable manufacturers such as 
Toshiba, Woojin, and SMC. The facilities 
now meet high standards such as GMP, 
ISO 15378:2015 (for the pharmaceutical 
industry), as well as food safety 
certifications like HACCP and BRC.

• The Flexible Packaging (BBM) Factory 
has been awarded the BSCI certifica-
tion, serving the export segment of BBM 
products.

• The Company has completed the cen-
tralization of production by relocating 
the Ho Chi Minh City plant to Dong Nai 
and Long An.

The company’s internal resources—such 
as production capacity, factories, and 
machinery—have been strategically and 
thoroughly invested in, with continued 
expansion to ensure sufficient supply for the 
sales team to grow market presence and 
customer base.
A highly qualified workforce across all 
departments throughout the company.
A large volume of orders has already 
been secured through long-term customer 
commitments.
For the household goods segment, a solid 
foundation in the domestic market serves as 
a launchpad for expansion into international 
markets in 2025.

The price of raw materials for plastic 
production, especially plastic resins, is 
trending upward due to fluctuations in global 
oil prices and ongoing disruptions in global 
supply chains.
Competitive pressure from rivals: Constant 
“copycat” actions targeting the company’s 
key products present a significant challenge, 
requiring efforts both to protect existing 
products and to accelerate the development 
of new ones. In addition, the plastics industry 
faces intense competition from imported 
products, particularly from countries with 
highly developed plastic industries such as 
China and Thailand.
Environmental requirements: The rising 
trend of green consumption and increasingly 
strict environmental regulations are 
putting pressure on companies to innovate 
technologies and products that meet 
environmental standards.
The need for greater capital investment to 
develop the household plastics segment, 
while access to funding is becoming more 
limited and interest rate hikes continue as 
part of inflation control efforts.
Intensifying competition across all business 
segments of TPP.

INVESTMENT ACTIVITIES

3.1. 2025 Outlook:

3.2. Business and Production Plan for 2025:

Advantages: Challenges:

• Significant investments have been made in new molds, with a strong focus on diver-
sifying mold suppliers to enhance competitiveness, stability, and production speed. 
The selected suppliers have been recognized by customers as top-tier mold man-
ufacturers in Vietnam. As a result, mold quality has improved significantly, helping 
reduce waste and enhance product quality consistency.

BUSINESS AND PRODUCTION PLAN 
FOR 2025

Profit Before Tax

Profit After Tax

Net Revenue01

02

03

VND Billion 3.600 3.174 13%

VND Billion 100 53,0 89%

VND Billion 80 41,6 92%

Indicator Unit Plan 2025 Actual 2024 %+/-STT

03

Planned Targets:
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3.3. Implementation Solutions for the 2025 Business and Production Plan

• BBC Segment: Continue maintaining stable and efficient growth at an average rate 
of 10% per year through restructuring of product and customer portfolios.

• BBM Segment (Flexible Packaging): In addition to sustaining and expanding business 
with existing clients, the 2025 objective is to broaden the customer base to include 
the U.S. and Canada, and to strengthen direct partnerships with major supermarket 
chains and distribution systems.

• Inochi Segment:  The goal is to become No.1 in the Southeast Asian market, achieve 
strong growth in the eGT channel, and ensure sustainable and effective expansion 
across modern trade (MT) platforms and project-based sales.

Business Development:

In Terms of Investment and Production:

In Terms of Corporate Governance 
and Operations:

In Terms of Finance:

In 2025, Inochi’s key objectives are as follows:
• Building on the foundation of 2024, Inochi aims to 

become the most preferred household brand in 
Southeast Asia.

• Becoming a pioneer in distribution through 
the eGT channel, with a target of 45% growth 
compared to 2023.

• Positioning as one of the leading companies 
in providing gifting solutions and products for 
corporate clients.

• Continuing to develop a multi-channel sales 
strategy, with effective growth in existing domestic 
channels such as Modern Trade (MT) and Project 
Sales. At the same time, the company will continue 
to restructure underperforming channels, such as 
the Retail channel, as started in 2024.

• Expanding the AOI brand for Mothers and Babies, 
not only domestically but also internationally, 
with over 200 SKUs planned for the first year, and 
further expansion in subsequent years.

• Diversifying product lines to keep up with trends 
and consumer preferences, developing product 
collections, and offering bundled solutions and 
combos to create distinctive value for the brand.

• Continue investing in machinery, equipment, and 
molds to meet the demands of breakthrough 
growth, especially in the Inochi household 
goods segment. The total planned investment 
value is estimated at nearly VND 80 billion.

• Improve production efficiency by increasing 
machinery and equipment utilization rates to 
85%–90%, and reducing production defect 
rates.

• Enhance the effectiveness of production 
improvement initiatives, aiming toward 
automation in manufacturing operations.

• Optimize and reduce input material costs.

• Organize the Company’s operational structure 
toward lean and agile management. Develop 
employee welfare policies to maintain workforce 
stability. Build a green and safe working 
environment. Apply AI technology in operations 
to streamline organizational structure and 
optimize processes.

• Foster a distinctive corporate culture, with 
people as the driving force and customers at 
the center.

• Establish strategic partnerships with key 
domestic raw material suppliers to secure 
volume commitments and competitive pricing, 
enhancing the Company’s ability to compete 
with imported goods.

• Optimize warehouse and logistics systems in 
both the North and South to reduce storage and 
operational costs.

• Strengthen measures to improve capital 
liquidity, ensuring sufficient working capital and 
investment resources for the Company.

• Implement the recovery of working capital tied 
up in slow-moving inventory.

• Optimize capital utilization: accelerate inventory 
turnover, extend payment terms with suppliers, 
strictly control overdue receivables, and assess 
customer creditworthiness to minimize the risk 
of bad debts.
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V. SUSTAINABLE 
DEVELOPMENT
1. 1. Overview of Sustainable Development Strategy

2. 2. Impact Assessment Report on Environmental, 
Social, and Governance (ESG) Factors
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ECONOMIC ASPECTS – ENVIRONMENTAL, 
SOCIAL, AND GOVERNANCE (ESG)

SOCIAL ACTIVITIES

The ESG economy (Environmental, Social, and Governance) is becoming increasingly 
prevalent, encouraging businesses to pursue sustainable production, minimize environ-
mental impact, and meet growing consumer demand for eco-friendly products and re-
duced plastic packaging.

TPP is progressively taking proactive steps and implementing appropriate solutions to 
meet market demands and contribute to environmental protection through production 
improvements and R&D of environmentally friendly materials.

TPP’s solutions include:

Inochi partnered with Co.opmart 
to organize the Green Journey – 
Exchange Old Plastics, Get Great 
Gifts campaign.

Inochi supported the “Zero-Rent 
Room” initiative for children with 
cancer.

Inochi accompanied the “Làng 
Háo Hức” (Joyful Village) commu-
nity event.

Inochi received the “Global Ethics” 
certification at the 2024 UNESCO 
International Conference on 
Cultural Industries.

Inochi joined as a sponsor of the 
VPBank International Marathon 
2024.

Inochi partnered with We Can to 
present gifts to students under 
the CEDUM Scholarship Fund.

Inochi was honored to be the Di-
amond Sponsor of the FIDT Golf 
Tournament 2024.

Inochi was a proud partner of the 
Forbes Women’s Event.

Aoi joined hands with BiboMart 
Tourday: A Summer of Love.

TPP TPP is enhancing its research and 
development efforts to create new types 
of plastics with superior properties, high 
biodegradability, and safety for both health 
and the environment - such as bioplastics 
used in flexible packaging.

The company applies advanced technologies 
and modern production processes to improve 
product quality while minimizing errors and 
material waste.

TPP also focuses on multi-use products, 
aiming to develop durable plastic items that 
can be reused multiple times, thereby reducing 
environmental impact. 

Conduct research on recycled materials for 
plastic production.

Apply energy-, water-, and material-saving 
technologies throughout the manufacturing 
process.

Minimize waste by reusing and recycling 
scrap materials during production.

Utilize solar power to support business and 
production operations.

a. Improving Product Quality:
b. Transitioning to Environmentally 
Friendly Production:

01 02
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Aoi partnered with Vitacare to deliver hundreds of 
meaningful gifts as tokens of appreciation.

Aoi continues to spread love and trust by supporting 
hundreds of Aoi Milk Bottle Ambassador families.

Aoi co-organized the September BiboMart 
Antenatal Seminar titled “Darling, Let Me”.

DNP cooperated in the installation and supply 
of free drinking water stations for passengers at 
airports managed by the Airports Corporation of 
Vietnam.
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VI. FINANCIAL STATE-
MENTS
1. AUDITOR’S OPINION

2. AUDITED FINANCIAL STATEMENTS



TAN PHU VIETNAM ANNUAL REPORT 2024 55

AUDITOR’S OPINION
01



TAN PHU VIETNAM ANNUAL REPORT 2024 57

AUDITED FINANCIAL STATEMENTS
02

Notes to the Financial Statements are presented in detail on the official disclosure sec-
tion of Tan Phu Vietnam Joint Stock Company’s website:
https://tanphuvietnam.vn/quan-he-co-dong



TAN PHU VIETNAM ANNUAL REPORT 2024 59



TAN PHU VIETNAM ANNUAL REPORT 2024 61



TAN PHU VIETNAM ANNUAL REPORT 2024 63

CHỦ TỊCH HỘI ĐỒNG QUẢN TRỊ

Ho Chi Minh City, April 08, 2025.



TAN PHU VIETNAM
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